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Who I am? 

• Why Am I Here? 

• What will I accomplish? 

• What can you glean from listening to me? 
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The Projected Demand is Staggering 

Source: DeVol, Ross, and Armen Bedroussian, An Unhealthy America:  The Economic Burden of Chronic Disease, Milken Institute, 

October 2007.  Report prepared with support from the Pharmaceutical Research and Manufacturers of America. 

Report available at www.milkeninstitute.org. 

Projected Annual Economic Costs of Chronic Diseases 

 2003-2023 (Trillions) 
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Existing Housing 

New Construction 

Alternatives to the Car 

Safe Roads and Safe 
Drivers 

Pedestrian Accessibility 

Preventive healthcare 

Physical Activity 

Access to basic healthcare 

Educate  

Link to Resources 

Modernize Communication 
Infrastructure 
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Zoning Changes 
Neighborhood Based Supportive 
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Transportation Options 
Financing Tools 
Flexible Services 
Connected, Walkable Communities 
Housing Choices 
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New Tools 



New Policies, 

Resources and Partners 
 



1) Quantify the Need 

2) Educate the Marketplace 

3) Identify, remove or alter    
policy and regulatory 
barriers.   



Questions/Comments? 

Carolyn H. Rader 

crader@atlantaregional.com 

www.atlantaregional.com/aging-resources 

mailto:crader@atlantaregional.com



